KPMG

cutting through complexity

Trends In
Corporate
Responsibility
Reporting

FEI Canada
June 12, 2015



Introduction

Corporate responsibility reporting

Corporate Responsibility (CR)
reporting — it’s now the norm

Companies with a CR report (%)
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Source: KPMG (2013), The KPMG Survey of Corporate
Responsibility Reporting 2013
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Why report?

THE PUBLIC CARES Public

Maintain your “social license” to operate

Canadians’ level of trust in industry Corporate
sectors Chemicals 47% Responsibility (CR)
Pharmaceuticals 54% reporting as an
Media m——— 5 5 % instrument to build
Telecommunications S — ——— 5 7 % public trust and

Energy msssssss———— 595  Strengthen credibility
Financial services maaaaaaaaasm—— 60 %
Banks IS (2 5
Automotive IEEEEEEEE——— 3 %
Consumer packaged goods S —————EEEEEES——— ( 6 %
Entertainment e 6 %
Food and beverage mEEEEEEEEEEEEEEEE——— ( 8
Brewing and spirits I — /| 5
Consumer electronics man I/ | %
Technology N /4 %

Source: Edelman Trust Barometer (2014) Annual Global Study
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Why report?

INVESTORS CARE

Responsible investments are on the rise

Evolution of $1 invested in value-weighted CDN$ 1

stocks by sustainability metrics ($) Trillion

= Assets under management
0 (AUM) using one or more
15 RI strategies

o >30%

5 |

Canadian RI assets now
account for 31% of

0

2 8 & 8 & & & § § 8 8§ 8§ 8 R R &8 8§ R Canadian AUM (41 PRI
_ _ N signatories)
— High sustainability
. 1 Source: Responsible
Low SUStamablhty Investment Association (2015)
Source : Harvard Business School (2011) The Impact of a Corporate Culture of 2015 Canadian Responsible
Sustainability on Corporate Behavior and Performance Investment Trends Report.
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Why report?

GOVERNMENTS CARE

Governments are stepping up their game

180

Number of mandatory
(130) and voluntary
(50) initiatives on CR
reporting in 45
countries & regions

Mandatory
integrated
reporting
(SA)

Mandatory
sustainability
reporting

(2Y)) Government Ontario

Payments Benefits

(CA) Act Source: Carrots and Sticks,
(ON)

Executive
compen-

sation
2013 edition

CS))

Cahada
(provincial)

o O

International < <
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Why report?

MANAGEMENT CARES

Management

Corporate Responsibility is good business

= Attract capital investors
»Drive product innovation
*Enhance market position
= Attract talent

*Enhance brand

»Resource efficiencies (waste,
water, energy)

= Avoided costs (e.g. lost time,
fines, carbon levy)

=»Operational risks
»Reputational resilience
»Regulatory compliance
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Why report?

MANAGEMENT CARES (Cont’d) WERET[SNE)

Corporate Responsibility is good business

Visualization of future earnings at risk

Corporate i _
Strategy Execution / operation ﬂ H

Expected E red
carbon price HpEEls
incre;)se shutdowns ~ £Xpected
FEiE EET operational
f disruption
scarci
ki dueto leaks EXpPTCt?d Contracts
and spills projec terminated
delays due e 7
to protest safetpy Potential

fines for
records  foreign

Social OPE’ED“S
.
Future earnings
at risk
X%
Governance EBITDA GHG & Water Pollution  Social Risk Health &  Bribery & Remaining
margin Energy Safety corruption  EBITDA
margin
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Trends and good practices

Company responses

Integration of corporate responsibility
reporting

Approach to integrating non-financial
data into financial reports (%)

v’ Blended reporting
v’ Standardization
v’ Materiality

v’ Quantification

Non-financial data
Wl integrated into financial

reports _
Planning to integrate non-

Bl financial data into financial

reports in the next 2 years
No plans to integrate non-

I financial data into financial
reports

@ Don’t know

Source: Verdantix / Deloitte (2014), CFOs and Sustainability
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Trends and good practices

Company example — SAB Miller

Interactive corporate responsibility reporting

stainable Development Reporting Tool

AFRICA

Maozambique Swaziland

AW

SEE HOW WE'RE PERFORMING AROUND THE WORIRG Sustainable Development Reporting Tool

This tool provides detailed information from our Sustainability Assessment
it to explore the performance of our businesses around the world across our
development priorities, now with new data from year ended 31 March 2014. N —

will report against our 10 priorities: in 2014, we evolved our SD framework to istnam arie Czech Republic Hungary Ity Net!

imperatives and future reporting will be structured against them. You can find
AUSTRALIA * data does not exist for 2011 & 2012

EUROPE

shared imperatives on our website and in our 2014 Sustainable Developmen

Close this box and select a country to view a local scorecard. Click on the tal
global scorecard and more information on each priority.

FIGURES FOR 2014

¢
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Responsible . Energy @ P .
dinking 6 Water At Packaging w Waste

+MORE +MORE +MORE +MORE +MORE

“*‘vj BACK TO WORLD VIEW 4
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KEY 3
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MOREINFOO 2 - - - - 11 2 M3 "4
Enterprise E a Human Transparency
development e B LTS rights & ethics

+MORE + MORE +MORE + MORE +MORE

Click on a priority to view the global scorecard and more information

Q@ B

Responsible Water Energy Packaging Waste Ei
drinking & carbon development

S

Source: sane ©

http://www.sabmiller.com/sustainability/reporting/sam-tool
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Trends and good practices
Company example — Nike Inc

Transparency on supply chain

@v CHOOSE COUNTR
GLOBAL MANUFACTURING

>

a2 643
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Source: http://about.nike.com/pages/manufacturing

© 2015 KPMG LLP, a Canadian limited liability partnership and a member firm of the KPMG network of independent member firms affiliated with KPMG International Cooperative (‘KPMG International”), a Swiss entity. All rights reserved.
KPMG CONFIDENTIAL.




Trends and good practices

Company examples — Nestlé

Reporting on shared value creation

Screen shot from Nestle Report

CHF 91.6 billion More than 1 billion 4.1 million

total group sales number of servings consumed per day number of families earning
a livelihood because of us

CHF 16 billion

total group salaries and social
welfare expenses

339456

number of employees

hildren's product, -
et our nutritional
' ?undatbon Eriteria for
ugars in 2014

Creating

Shared Value

1.03

695000 442 CHF 2859 million

farmers working directly number of factories worldwide corporate taxes paid in 2014
with Nestlé

Source: http://www.nestle.com/
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The information contained herein is of a general nature and is
not intended to address the circumstances of any particular
individual or entity. Although we endeavor to provide accurate
and timely information, there can be no guarantee that such
information is accurate as of the date it is received or that it will
continue to be accurate in the future. No one should act on
such information without appropriate professional advice after
a thorough examination of the particular situation.
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