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Background

Alma Consulting Group

Leveraging the expertise of its Canadian and international specialists,
Alma CG offers a one-stop global view to maximizing innovation
funding and sustainable operational cost savings for its clients.

The Research Study

The Funding of Innovation in Canada research study was prepared by
CFERF and sponsored by Alma CG. The report encompasses the insight
and opinions of 103 financial executives to an on-line survey and an
executive research forum conducted April 9,
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What Is Innovation?

Continuously restesws Its
organlzation and processes

Fromibes creatvity on the job The respondents!
definition of
innovation is quite
broad, and varies
widely from
company to

company.

CreEtes 3 Dreakthirough In fEs markst

Irreests In FED

15 rrare competithes
thian I's compsttars

Uses new technokogles to produce

e Imtroduces new products

s 1o 209 A0 R 50 60

Alma Consulting Group Canada Inc. Confidential - Do Not Copy, Forward or Circulate



Innovation is Key to Competitiveness

In your opinion, when assessing the competitiveness of a company, priority
should be given to :

2%+,

. Ability to innovate

. Custormer sati sfaction level

.F‘n:-ﬁt

Market share

Most companies think the ability to innovate is the key to
remaining competitive...
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But ....We're #25....and falling!

Canada remained at the P e e e
14th spot for a second County " (nlongy e e et e g
consecutive year, down a— — f i 0
from the ninth position in Finand s dae g ; .o
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Garmany 819 41513 6 42

2 009 - United States 3139 49,922 5 7 +2
Sweden 9.5 55,158 4 2

Hong Kong SAR 72 36,667 7 9 2
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In terms of innovation, e e e |
Canada ranked 25th, a Saar e e ; "

Jnited Kingdom 632 38,589 10 8

drop from 21stin 2012 and  vw 50 e i 5
15th in 2011 S :
f Canade 9 52,230 14 14

Danmark 56 56,202 12
Sources; Workd Bank (2013}, World Economic Forum (2012, 2013)
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Doubts About Global Competitiveness

My Company |s competitie

{comparad to peers In the sactor) T 14

. Meither agree nor disagree

Disagree

. Strongly disagree

Canadlan companies are competitve
In ralatlon to other courntrias
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Most companies
view themselves
as competitive
within their sector,
but half have
doubts on
Canada’s
competitiveness

globally.




s Canada Conducive to Innovatione

Innicrsation Isa priorty
it Py comipany

My cormpany's business
sector Is Innovathve:

Thie business anvinonm e S —————
InCarada Is cond uche
to Innowvation
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Only 54% of
respondents think
the Canadian
business
environment is
conducive to

innovation.




Leveraging External Sources

Internal R&D resouces

Canadian
companies are not
leveraging
external
resources for help
with innovation
the way those in
other countries

are.

Other R&D fimns (service providers,
subcontracting, crowdsourcing

A public research b
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SR&ED is Most Used Program ...But

What government programs do you currently claim or have submitted
applications for in the past?

46% of respondents
indicated innovation would
have been difficult without

the SR&ED program.

Tax cr=dits — such 2= SREED

Grants, such as IRAP SR&ED is most widely used

program but focus on
compliance is leading to
more effort.

(oreerrinrenit loans — for

either squiprment purchases
of manket developrrent

76% concerned about shift
of funding from Indirect to
Direct.

Procurement programs, whereby
the gowernment purchases product
from you as party of your product
development cycles
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Primary Reason for not Claiming @

Government Innovation Program

66%
of respondents do

) o ik ve ity not believe they

qualify for
. Mot aware of other programs prog rams
. Mo time to imvestigate
Bad experience in past 20%
BN don’t know of

available programs
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Conclusion

* Innovation is key to competitiveness

 Canada is falling behind despite being one of the most
generous jurisdictions in the world

* Government programs have been important to innovation but
can be difficult to find and use

* Disconnect between government funding programs and
Canadian businesses is hindering competitiveness

 We must close work collaboratively to close the gap
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Thank you!

Glenn Kerrick

CEO & President
Alma CG Canada

514-947-7978

Visit us online at www.almacg.ca
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